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Abstract:The new situation at home and abroad has forced China's economic development into the new normal. In 
the vision of new normal , not only does China has to transform and upgrade its economic growth, but China has to 
the same in consumption. Based on the fact that China has became the second largest economic entity in the world, in 
order to shift China from one of the largest countries to a powerful nation, we must cultivate the rational and healthy 
consumption culture, thus lead the harmonious development of economy and society.
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